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Cultural events have become increasingly present in the daily life of Brazilian being more impactful in less populated 
cities, such as the importance of agricultural festivals in small towns. This kind of event usually happens through 
agribusiness and are characterized by participation of large audiences, and offer a diversity of attractions, such as 
exhibition of animals, agricultural products, handicrafts, regional cuisines, rodeos and concerts. The aim of this study 
was to test the influence of the main cultural event of the Carangola city, the agricultural festival, on the scientific 
disclosure of the Zoology Museum Newton Bai
zoology collection of the MZNB during the 66th Agricultural Festival of Carangola, which attracted an estimated public of 
4,670 visitors through the eight days of event. The most attractiv
size, colorful and/or with curious features, such as manned wolf, small wild cat, Collared Anteater, Gray four
opossum, striped owl, and rattlesnake. The audience included rural and urban communitie
several cities of the states of Minas Gerais, Rio de Janeiro, Espírito Santo, Rio Grande do Sul, São Paulo, Pernambuco, 
Paraná, and Bahia. Our results show an increase of the number of visitors in the MZNB after the exhibition of t
zoological collection during the Carangola agricultural festival, and highlight the importance of the scientific disclosure o
the Museum in that event.The Agricultural Festival of Carangola is an important marketing tool for the cultural 
environment, which attracts local visitors and from different regions of Brazil. The frequency of visits to the Museum of 
Zoology increased after the zoology collection exhibition during the agricultural festival of Carangola, and consequently 
awakened a greater of interest of people in learning about other cultural centers. We suggest the creation of new means 
of cultural entertainment to the city of Carangola, also the use of agricultural festival as a tool of disclosure.
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INTRODUCTION 

 
Brazil is a country with extensive geographical space occupied by approximately 204 million inhabitants, according to 

the latest survey (IBGE, 2015).Agricultural exposition is an agribusiness event, whic
animals, agricultural products, crafts and regional cuisines.Generally take place once a year and lasting from 
approximately one week with the participation of large public, rodeos and concerts.Major companies, whose activiti
originally not connected to the artistic segment, are promoting or sponsoring cultural events in finding a greater 
relationship with society (Gomes, 2006).Cultural events constitute an essential source in search and captureof new 
knowledge, to purpose of cover your target audience, gather professionals, students and the community to exchange 
and oftransfer information of common interest to participants (Campello, 2000).
interface with the public, are considered, in the
information and social inclusion. In this context, the exhibition appears as a fundamental element of the relationship 
between museums and society (Chelini and 
formal and informal education that depend on the use to which it is done, the public who use 
prior knowledge, interests and objectives, can be taken as
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Cultural events have become increasingly present in the daily life of Brazilian being more impactful in less populated 
such as the importance of agricultural festivals in small towns. This kind of event usually happens through 

agribusiness and are characterized by participation of large audiences, and offer a diversity of attractions, such as 
ltural products, handicrafts, regional cuisines, rodeos and concerts. The aim of this study 

was to test the influence of the main cultural event of the Carangola city, the agricultural festival, on the scientific 
disclosure of the Zoology Museum Newton Baião de Azevedo (MZNB). For this purpose, we did an exhibition of the 
zoology collection of the MZNB during the 66th Agricultural Festival of Carangola, which attracted an estimated public of 
4,670 visitors through the eight days of event. The most attractive animals for the public was that animals with large 
size, colorful and/or with curious features, such as manned wolf, small wild cat, Collared Anteater, Gray four
opossum, striped owl, and rattlesnake. The audience included rural and urban communitie
several cities of the states of Minas Gerais, Rio de Janeiro, Espírito Santo, Rio Grande do Sul, São Paulo, Pernambuco, 
Paraná, and Bahia. Our results show an increase of the number of visitors in the MZNB after the exhibition of t
zoological collection during the Carangola agricultural festival, and highlight the importance of the scientific disclosure o
the Museum in that event.The Agricultural Festival of Carangola is an important marketing tool for the cultural 

hich attracts local visitors and from different regions of Brazil. The frequency of visits to the Museum of 
Zoology increased after the zoology collection exhibition during the agricultural festival of Carangola, and consequently 

rest of people in learning about other cultural centers. We suggest the creation of new means 
of cultural entertainment to the city of Carangola, also the use of agricultural festival as a tool of disclosure.

Cultural events, Zoology Museum, Carangola City, Agricultural festival 
 

Brazil is a country with extensive geographical space occupied by approximately 204 million inhabitants, according to 
the latest survey (IBGE, 2015).Agricultural exposition is an agribusiness event, which usually contains exposure of 
animals, agricultural products, crafts and regional cuisines.Generally take place once a year and lasting from 
approximately one week with the participation of large public, rodeos and concerts.Major companies, whose activiti
originally not connected to the artistic segment, are promoting or sponsoring cultural events in finding a greater 
relationship with society (Gomes, 2006).Cultural events constitute an essential source in search and captureof new 

f cover your target audience, gather professionals, students and the community to exchange 
and oftransfer information of common interest to participants (Campello, 2000).Museums, with regard to their direct 
interface with the public, are considered, in theory, institutions with different objectives such as education, leisure, 

In this context, the exhibition appears as a fundamental element of the relationship 
n museums and society (Chelini and Lopes, 2008).Museums have educational opportunities in both formal, non

formal and informal education that depend on the use to which it is done, the public who use 
prior knowledge, interests and objectives, can be taken as an instrument learning(Juanola and 
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Cultural events have become increasingly present in the daily life of Brazilian being more impactful in less populated 
such as the importance of agricultural festivals in small towns. This kind of event usually happens through 

agribusiness and are characterized by participation of large audiences, and offer a diversity of attractions, such as 
ltural products, handicrafts, regional cuisines, rodeos and concerts. The aim of this study 

was to test the influence of the main cultural event of the Carangola city, the agricultural festival, on the scientific 
ão de Azevedo (MZNB). For this purpose, we did an exhibition of the 

zoology collection of the MZNB during the 66th Agricultural Festival of Carangola, which attracted an estimated public of 
e animals for the public was that animals with large 

size, colorful and/or with curious features, such as manned wolf, small wild cat, Collared Anteater, Gray four-eyed 
opossum, striped owl, and rattlesnake. The audience included rural and urban communities of Carangola, and from 
several cities of the states of Minas Gerais, Rio de Janeiro, Espírito Santo, Rio Grande do Sul, São Paulo, Pernambuco, 
Paraná, and Bahia. Our results show an increase of the number of visitors in the MZNB after the exhibition of the 
zoological collection during the Carangola agricultural festival, and highlight the importance of the scientific disclosure of 
the Museum in that event.The Agricultural Festival of Carangola is an important marketing tool for the cultural 

hich attracts local visitors and from different regions of Brazil. The frequency of visits to the Museum of 
Zoology increased after the zoology collection exhibition during the agricultural festival of Carangola, and consequently 

rest of people in learning about other cultural centers. We suggest the creation of new means 
of cultural entertainment to the city of Carangola, also the use of agricultural festival as a tool of disclosure. 

Brazil is a country with extensive geographical space occupied by approximately 204 million inhabitants, according to 
h usually contains exposure of 

animals, agricultural products, crafts and regional cuisines.Generally take place once a year and lasting from 
approximately one week with the participation of large public, rodeos and concerts.Major companies, whose activities 
originally not connected to the artistic segment, are promoting or sponsoring cultural events in finding a greater 
relationship with society (Gomes, 2006).Cultural events constitute an essential source in search and captureof new 

f cover your target audience, gather professionals, students and the community to exchange 
Museums, with regard to their direct 

ory, institutions with different objectives such as education, leisure, 
In this context, the exhibition appears as a fundamental element of the relationship 

ducational opportunities in both formal, non-
formal and informal education that depend on the use to which it is done, the public who use them, the visit conditions, 

an instrument learning(Juanola and Colomer, 2005).Scientific 
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collections are important for the knowledge of biodiversity, containing research, taxonomic, ecological and biogeographic 
studies (Vivo, 1996). The Museum de  Zoologia Newton Baião de Azevedo (MZNB), was named in honor of a teacher 
and dentist Dr. Newton Baião). The museum belongstoUniversity of the State of Minas Gerais, based in Carangola city. 
It preserves important species of animals in the Zona da Mata Mineira, within the Atlantic Forest biome, one of the most 
important biomes of Brazil. Its main function is to preserve and disseminate the richness of regional fauna. The animals 
on MZNB collections are received through donations, apprehension by police or environmental samples taken by 
teachers and students from the University linked to research projects. The Carangola Exhibition Park today covers an 
urban area of 10,396 m2 and its history of use and occupation by the Rural Producers Union dates back to the 1940s, at 
the first Agricultural Exhibition and Carangola Industrial that occurred in 1945 (Serry, 2000). Set on the slopes of the 
Atlantic Planalto Carangola is east of Minas Gerais, belonging to middle region of the Forest Zone (Cultura Carangola, 
2016). The place went through a process of appropriation and subsequent privatization. Thus the Union of Farmers 
started managing this space. The populationnow only have access to this site in the festival periods (Serry, 2000).The 
Carangola of agricultural party is the principal cultural event of the city.This study aimed to test the influence of the main 
cultural event of Carangola, agricultural party, the disclosure of Zoology Museum Newton Baiao de Azevedo. 
 
MATERIALS AND METHODS 
 
Study Area and installation of the collection 
 

The study was developed in the 66th Agricultural party of Carangola in a stand given by Rural syndicate Carangola. 
On site was assembled the Museum's collection, which remained open to visitors throughout the event period (Figure 1). 
The exhibition of the Museum was set up with representatives animal samples of the insect, fish, reptiles, birds and 
mammals the fauna. 
 

 
Figure 1.Zoology Museum collection exhibition  Newton Baião de Azevedo at the 66

th
 Agricultural Exhibition of Carangola. 

 
 
Applied methods  
 

Animals exposed were categorized according to the level of interest of visitors (category 1 to 3). In addition to the 
direct care of the visiting public were also given explanatory folders containing information Museum, collections and 
curiosities among others (Figure 2). Control of the number of visitors made use of a book ofsignaturesthatpassedthe 
stand duringtheparty, consideringthevoluntaryregistration. In the book consisted name, institution / city and date (Figure 
3). 
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Figure 2.Explanatory folders that  were handed to visitors. 

 

 
 
Figure 3. Visiting book signing of Zoology Museum Newton Baião de Azevedo. 

 
 
 
RESULTS AND DISCUSSION 
 
  Exposing the MZNB the collection at the 66th Agricultural  Exhibition  of  Carangola, it took place in July 2015 during 
the hours of 18:00 to 22:00, Mondayto Friday, and 14:00 to 22:00, Saturday and Sunday (Figure 4). 
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Figure4.Members of the Museum in the 66

th
AgriculturalExhibition of Carangola, formed by course students of Biological Sciences 

and professor of UEMG, Project coordinator.  
 
Animals available in the exhibition that aroused most interest to visitors were the Chrysocyonbrachyurus, 
Leopardustigrinus,  Tamandua tetradactyla and  Metachirusnudicaudatus mammals, the athenecunicularia  birds and the 
Crotalus sp. reptile. The main attractions for visitors were the largest sizes of animals  ,colored and / or with some 
peculiar characteristic. Table 1 lists all the exposed animals with scientific names and popular categorized on a scale 
from 1 to 3 according to the interest of visitors. The visiting public information were raised, aiming preferences, 
knowledge etc.  
 
 
Table 1.List of animals exposed in the 66

th
 Agricultural Exhibition of Carangola. Figures 1 to 3 relate to the level of interest of visitors 

with respect to animal exposed; Much interest, Interest and Low Interest respectively. 
 

Popular Name Scientificname Interest 

Lobo guará Chrysocyonbrachyurus(Illiger, 1815) 1 

Gato-do-mato Leopardustigrinus(Schreber, 1775) 1 

Ouriço-cacheiro Sphiggurusvillosus(Cuvier, 1823) 2 

Cachorro-do-mato Cerdocyonthous(Linnaeus, 1766) 2 

Mão-pelada Procyoncancrivorus(Cuvier, 1798) 2 

Tamanduá-mirim Tamanduatetradactyla(Linnaeus, 1758) 1 

Cuíca-de-quatro-olhos Metachirusnudicaudatus(Desmarest, 1817) 1 

Coruja-orelhuda Asioclamator(Vieillot, 1808) 1 

Coruja-buraqueira Athenecunicularia(Molina, 1782) 2 

Arara-vermelha Ara chloropterus(Gray, 1859) 2 

Papagaio-curica Amazonia amazônica(Linnaeus, 1766) 3 

Urubu-de-cabeça-preta Coragypsatratus(Bechstein, 1793) 3 

Cabeça-seca Mycteria Americana (Linnaeus, 1758 3 

Martin-pescador Megaceryletorquata(Linnaeus, 1766) 2 

Frango-d’água Porphyriomartinicus(Linnaeus, 1766) 2 

Narcejão Gallinagoundulata(Boddaert,1783) 2 

Cascavel Crotalus sp. 1 

 
During  the exposure period were collected 389 signatures in MZNB book. The signatures represented the lower limit 

of  the number of visits at the event. This value can be estimated at 4,670 people, if we consider the estimate made by 
Dominici (2014), where an estimated 12 people per signature. They were at the venue people representing 44 cities in 
eight states of Brazil (Table 2). Municipalities with the number of visitors and geographical coordinates are listed in Table 
2. The evaluation should be part of all the museological process, from the design of exhibits, through the monitoring of 
the implementation process to evaluation of public (Cury, 2006).The results show the importance of museum 
dissemination in the main party of Carangola, since the number of visitors represented during the event was higher than  
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recorded in the Book Museum, considering the eight months of documented record. It was also observed an increase in 
visits in subsequent months compared to before the party (Figure 5). 
 

 
 
Figure 5.Graphic illustrating the visitations percentage recorded before, during and after the exhibition of the collection at the 66th 
feast of the city of Carangola. The X axis represents the sampling periods and the Y axis the number of records. 

 
 
 
Table 2.List  of municipalities that had visitors representatives in Agricultural party Carangola 2015 in MZNB. 
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Country State Numberofvisitors Latitude Longitude 

Alto Caparaó MG 2 -20.4482 -41.8731 

Alvorada, Carangola MG 6 -20.7267 -42.1437 

Barão de Cocais MG 3 -19.9416 -43.4825 

Barroso MG 3 -21.1875 -43.9709 

Belo Horizonte MG 4 -19.9245 -43.9352 

Cabo Frio RJ 2 -22.8867 -42.0262 

Caiana MG 1 -20.6960 -41.9296 

Carangola MG 203 -20.7314 -42.0299 

Caratinga MG 3 -21.3628 -42.6900 

Cataguases MG 1 21.3928 -42.6900 

Ceará CE 1  -5.4983 -39.3206 

Curitiba PR 1 -25.4244 -49.2653 

Divino MG 6 -20.6087 -42.1450 

Duque de Caxias RJ 2 -22.7880 -43.3058 

EsperaFeliz MG 12 -20.6519 -41.9091 

Farias Lemos MG 2 -20.7860 -42.0286 

Fervedouro MG 3 -20.7260 -42.2762 

Ipatinga MG 3 -19.4707 -42.5480 

Itaperuna RJ 1 -21.2001 -41.8803 

Itatiaia RJ 1 -22.4902 -44.5679 

Iuna ES 1 -20.3536 -41.5338 

Jundiai SP 1 -23.1857 -46.8978 

Manhuaçu MG 5 -20.2577 -42.0283 

Manhumirim MG 1 -20.3596 -41.9588 

Muriaé MG 5 -21.1305 -42.3696 

Natividade RJ 1 -21.0333 -41.9878 

PedraDourada MG 1 -20.8208 -42.1375 

PedraMenina MG 2 -20.5535 -41.8165 

Petrópolis RJ 1 -22.5112 -43.1779 

Ponte Alta, Carangola MG 3 -20.7000 -42.2166 

Porto Alegre RS 2 -30.0346 -51.2176 

Rio casca MG 1 -20.1574 -42.6880 

Rio de Janeiro RJ 23 -22.9100 -43.1707 

Santa Barba do Leste MG 1 -19.9748 -42.1375 

Santa Maria Vitória BA 1 -13.3854 -44.2019 

São Francisco do Gloria MG 6 -20.7902 -42.2681 
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Continuation of Table 2 

 
The most frequently asked questions by visitors were on the existence of the Museum in the city (unknown by most), 

and related to animals, such as: "this animal exists in our region", "How do these animals come up-we," "How you 
prepare these animals not to spoil? "," What is the name of this animal? ". Figure 6 illustrates the stand-mounted at 66th 
Agricultural Exposure Carangola receiving visitors. Public participation is essential to attract the interest of visitors on the 
subject matter, providing the formation of a critical opinion about the visit (Jacobucci, 2008). 

The manner in which visitors absorb knowledge in museum visits is discussed in the study of Paula (2013). Alembert 
and Monteiro indicate that the exhibition transcends nice grouping of objects in a given physical space, also consider 
public-museum interaction a means of communication that allows the public to learn and experience intellectual and 
emotional experiences. Cury (2006) attributes the exhibits of museums the greatest responsibility in mediating the 
relationship between man and material culture, a relationship which would be based as communication. 
 
 

 
 
Figura 6. Public visiting the MZNB at 66

th
Agricultural Exhibition of Carangola. 

 
 
CONCLUSION 
 

The Carangola of agricultural festival is an important marketing tool for the cultural environment, with local visitors and 
different states. The number of visits to MZNB increased after exposure in agricultural party Carangola, and 
consequently a greater awakening of interest in learning about other cultural centers. It is recommended to create new 
cultural entertainment media to the city of Carangola, also the use of agricultural feast as a means of dissemination. 
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